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“The night’s closing fog wrapped everything in quiet, impenetrable menace
‘A night like this,” Chandler Hemmings muttered, ‘a man could get himself
knifed and not even notice.” ‘Oh,’ Rolfe said dryly, ‘l expect he’d notice.” Not

that it would do him much good, by then...” —From the first chapter of Marie

Jakober’s Civil War-era spy thriller, SONS OF LIBERTY (Forge, $25.95)

“In order to have the best chance of surviving sudden immersion you should

make sure you are in a calm and temperate sea—preferably the Mediter-

. . . ranean in mid-summer. You should also be male, and fit, but probably have a
and a SpeCIally appomted little the edge of a table, Double Tap reasonable amount of fat as well. If female, then you may have a worse
old lady bears witness at rolls along slowly before it chance of surviving the initial shock of shipwreck but a better long-term
prospect of survival....”—From the first chapter of Bella Bathurst’s account

his bedside—to disprove his
new wife’s charge that he is

suddenly speeds to a breathless
climax. B+ —Bob Cannon

of shipwrecks, THE WRECKERS (Houghton Mifflin, $25)
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